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Introduction
In 1988, Edward S. Herman and Noam Chomsky created a model to attempt to explain the performance of media in the United States in terms of its institutional structures and the relationships in which they operate.  In a related paper, a group of students examined this model and applied it to recent news articles printed in a Houston newspaper.  The paper concluded that there was clear evidence of the paper acting to selectively inform the public to shape opinion.  It argued that information seekers need to account for bias and manipulation in mass media and therefore the information seeking model proposed by Gary Marchionini (1995) should be expanded to include an examination for bias.  This paper agrees with the group’s conclusion and will attempt to arrive at that same conclusion with a further case study.  
This paper will focus on a continuation of the oil theme at the Houston Chronicle.  This paper will review the propaganda model, discuss how articles about President Obama’s oil drilling initiative and oil rig explosion were used to manipulate ideas, and will add to that analysis coverage of a related article about the government’s reaction to the spill and its possible effect on the drilling initiative.  It will reinforce the conclusion that information seekers must be aware of and account for this bias in their searches.  It will propose an expansion to the information seeking model to account for propaganda.
The Propaganda Model
Herman and Chomsky’s propaganda model says that mass media act as a system for communicating messages and symbols to people, including messages about how to act and what to believe.  These messages can create conflicts within a society of concentrated wealth and conflicts of class interest, such as exists in the US.  To integrate individuals into the institutional structures of a larger society, the mass media has developed systematic propaganda (Herman & Chomsky, 1988).  

Herman’s and Chomsky’s “propaganda model” explains how the media act in the best interests of those who control and finance them – corporations and political entities – shape and manipulate public opinion.  The propaganda model consists of five filters: size, ownership, and profit orientation of the mass media; the advertising license to do business; sourcing mass media news; flak and the enforcers; and ideology or anti-ideology as a control mechanism.  News stories go through the five filters and what is left are the “big news” stories that are shared by the mass media.  News stories that are filtered out are ones that do not serve the media’s interests and are then ignored (Herman & Chomsky, 1988).  If the story cannot be ignored, the language used or facts reported will be crafted and presented in such a way to manipulate the recipient’s opinion.
Reading “Between the Lines”

According to Jay Davis (1990), an adult educator and media education specialist, US media has standards of objectivity that include presenting two opposing sides to each issue, usually featuring middle-aged, white males from the Republican and Democratic parties.  The problem is that few issues have only two sides; there are many nuances and complexities that are ignored by mass media.
Information seekers must search for sources other than the mainstream media to get all sides of an issue.  This is not always easy so most information seekers will rely on mass media for basic facts.  Davis presents simple guidelines for analyzing news stories, and reading between the lines.  The guidelines include comparing headlines and story content and identifying politically-charged labels.  Davis (1990) writes that headlines are the most important aspect of news stories.  Headlines are the first items information seekers see, and are used to judge the quality and content of the related article.  By examining headlines written and published by the Houston Chronicle, one can see clear evidence of intent to manipulate opinion.
Houston Chronicle and Oil

The Houston Chronicle has a history of intentional bias and a desire to shape public opinion after their ideology.  This became abundantly clear after the paper accidentally released a memo to their website related to a proposal for a future light rail system.  The paper supported this measure, and in the memo, laid out a year-long plan for articles and editorials to be published to sway public opinion (Booth, n.d.).  A website was also established called “Chronically Biased” (www.chronicallybiased.com), and served to report upon discovered bias from the Houston Chronicle.  The website is no longer being updated, but its archives are preserved and available.
The Houston Chronicle continues to publish news articles with bias and manipulation.  By examining articles related to the oil industry, one can see a pattern of language and facts presented in such a way to form public opinion.  Their coverage of articles regarding President Obama’s oil drilling initiative and the oil rig explosion that occurred weeks later shows their support for drilling by downplaying environmental concerns and emphasizing Republican’s disappointment (Dlouhy, 2010).  The paper has continued in that theme over the ensuing days and weeks of the oil spill.

A search for “oil spill” on May 8th of the Houston Chronicle’s website returns over 300 related articles.  The most recent headlines appear at the top. These headlines are not explicit in saying the drilling for oil is a good thing, nor do they say that the oil spill is not a problem.  However, but looking at the articles with a critical eye, one can see that they are coercive. The first ten headlines, sorted by date, are as follows: 

· “Obama oil response: aggressive as crisis unfolded” 
· “Climate change bill to roll out next week”

·  “More than 2M gallons of oil-water mix collected”

· “BP asks if blowout devices have been modified”

· “Oil spill in Gulf hasn't affected Fla. Beaches”

· “As box is put over Gulf leak, reports link methane bubble to blast”

· “Lawmakers find oil spill making politics slippery”

· “Kerry, Lieberman press climate bill without Graham”

· “Poll shows less support for offshore drilling”

· “Cheaper gasoline prices may be just down road”

The first headline, “Obama oil response: aggressive as crisis unfolded,” is tied to an article published to examine the administration’s actions that followed the oil rig explosion.  The article supports the headline in saying that the Obama administration acted swiftly and appropriately in response to the crisis.  Many of the articles published about the oil spill and proposed energy bill are political in nature, reflecting the paper’s involvement with political ideology.
A number of headlines are about the upcoming energy bill.  This bill initially including provisions for offshore oil drilling, but questions about drilling have been raised since the oil rig explosion.  The headlines reflect a struggle in Washington over the energy bill.  The Chronicle has expressed support for offshore oil drilling is previous editorials (Deep grief, 2010).  This support is indirectly given when they refer to the bill in headlines as a “climate change” or “climate” bill.  In the articles, it is called a climate change and energy bill.  This emphasis on climate shows that the paper wants to make readers think the bill will address the climate issues the planet is facing, and downplay association with oil.   The headline “Poll shows less support for offshore drilling” may be trying to push sympathizers of the bill into becoming more ardent supporters.
A few of the headlines seem to downplay problems resulting from the oil spill and emphasize positive outcomes.  With “More than 2M gallons of oil-water mix collected” a reader may feel that clean-up efforts are going well and perhaps the spill will not have long-lasting effects.  Another headline, “Cheaper gasoline prices may be just down road,” reminds people that in order to have cheap fuel, we must have abundant energy sources and that one way to get more oil is for America to conduct offshore drilling.  The headline “Oil spill in Gulf hasn't affected Fla. Beaches” is tied to an article about beaches along Florida’s panhandle and seems to suggest that the oil spill is not an issue since it has not spread out to other beaches.  
Conclusion
Bias and intentional manipulation are present in mass media.  Information seekers must be aware of this when conducting their searches.  By critically examining articles from a news source and investigating a source’s advertisers, corporate ties, and ideologies, information seekers can get a clearer picture of why a story is presented the way it is and what information might be missing or manipulated.  However, even by simply looking at headlines, one can see that an attempt to sway public opinion exists at the Houston Chronicle.  Those seeking information from this, and any other new source, must be aware of any possible manipulations, and do their best to account for this and seek out alternative sources of information.  The information seeking model created by Gary Marchionini should be expanded to include an examination of information sources for manipulation of ideas and attempts to gather information from alternative sources, to obtain a more complete picture of an issue.
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